
”Getting through the crisis together“
Asian Dialogues on Sustainability in the Textile and Garment Industry 
Online Seminar Series

Context 
The COVID-19 pandemic has disrupted supply chains globally and 
across industries. While lower income from missing sales pose threats 
on brands and retailers, factories are suffering from order cancella-
tions, leading to the dismissal of workers and delays in the payment 
of salaries. The pandemic has severely shaken up the apparel industry, 
and even though orders are slowly being placed again, the industry’s 
future remains uncertain.

Online Seminar Series
GIZ FABRIC started the online seminar series “Getting through the 
crisis together” in April 2020 to give stakeholders an opportunity to 
exchange on good practice examples of dealing with crisis and lessons 
on how we can make the industry more sustainable. Each seminar 
sheds light on different aspects of the COVID-19 pandemic’s impact 
on the textile and garment industry, especially regarding implications 
on production in Asia. The goal is to strengthen the exchange of re-
gional experiences, good practices and innovative initiatives to foster 
the development of a healthier industry as we emerge from the crisis. 

Target Audience
The online seminars are open to all industry stakeholders: Asian pro-
ducers and producer associations, brand/retailer representatives, 
civil society, media, worker representatives and international orga-
nizations. All seminars are free of charge and recordings are made 
available. 

Format
In sessions of 90 minutes, industry experts from different parts of the 
supply chain share their insights in moderated panel discussions, al-
lowing the audience to gain access to first-hand information. In Q&As 
and the chat, the audience can raise questions, share ideas and experi-
ences and take part in the discussion of opportunities and challenges 
on the way through the crisis 

Seminar fact & figures
More than 1.700 participants from more than 50 countries global-
ly joined the first 10 online seminars. 42 speakers from 12 countries 
shared their experiences on topics such as: “Business Resilience: “How 
can factories bounce back from COVID-19?” (seminar 3, coorganized 
by GIZ FABRIC and ILO), “Workers’ Voices: The Impact of COVID-19 
on Garment Workers” (seminar 6), “Making Strategic Choices to Stay 
Competitive in and After COVID-19” (seminar 9, coorganized with 
IAF) or “How is COVID-19 changing the Digital Landscape for the 
Textile and Garment Industry?” (seminar 10, b GIZ and ILO).

About GIZ FABRIC
GIZ FABRIC is a regional project, implemented by Deutsche Ge-
sellschaft für Internationale Zusammenarbeit (GIZ) GmbH on be-
half of the German Federal Ministry for Economic Cooperation and 
Development (BMZ). FABRIC brings together stakeholders from the 
Asian industry, public sectors, NGOs and from international buyers, 
promoting knowledge transfer and cooperation. FABRIC is working 
in Bangladesh, Cambodia, Myanmar, Pakistan, Vietnam and together 
with China to strengthen an industry that offers quality jobs, protects 
the environment and contributes to economic growth. 

More information
Recordings of all seminars are available at www.asiatex.org and  
www.asiagarmenthub.net. For further information on the online 
seminar series or to be added on the email list, please contact:  
Alexandra.Behns@giz.de; Coordinator Regional Cooperation, GIZ 
FABRIC.
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